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III. FACTUAL ALLEGATIONS

7. Toyota Motor Corporation is the world’s largest automobile manufacturer, with
approximately $270 billion in revenue. It designs and develops a wide range of automobiles
including the brands, Toyota, Lexus and Scion.

8. Toyota Motor Sales, USA, Inc., a subsidiary of the Toyota Motor Corporation and
its North American holding company, Toyota of North America. Toyota Motor Sales, USA, Inc.
distributes, markets, and sells the Toyota, Lexus and Scion automobiles throughout the United States
(Toyota Motor Corporation, Toyota North America, and Toyota Motor Sales, USA, Inc. collectively
referred to as “Toyota”). Approximately two million Toyota vehicles are sold annually in the United
States through over 1,500 dealerships.

9. Toyota has put numerous resources into promoting safety and convincing consumers
its vehicles are safe. The website www.SafetyToyota.com, devoted exclusively to promoting the
safety of Toyota vehicles, claims:

“What can we do to realize an ideal vehicle, which is a goal we never
cease pursuing? That is what we always have in mind. What
technology can prevent an accident in any situation and minimize the
damage in an accident? Toyota has been developing various safety
technologies by using variant means. . ., in addition to the verification
at the collision test center that can reproduce many different types of
accidents. ‘“What causes accidents?” “What can be done to prevent
accidents?’” ‘What mitigates the damage of accidents that have
occurred?’ These are the questions to which we are constantly
seeking answers. Our technologies will continue to advance toward
the ultimate goal of making a vehicle that is safe for everybody.”

10.  Toyota automobile owners have been reporting incidents of sudden unintended

acceleration of their vehicles since the 1990s,

11.  As one of its duties, The National Highway Traffic Safety Administration
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